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Introduction 
In this document, a first draft of all materials of Unit 4 of the CreO Training course are presented.  

All materials are also available separately in the Google Drive folder as drafts.  

Please use this document for review and commenting. Thanks!  

 

Please note:  

- The Wikipedia articles proposed will be changed for alternative sources.  

- Activities 4.2.1., 4.3.1 and 4.3.2 will be completed soon, at the moment the supporting 

materials are not ready. We will upload them as soon as possible.  

- The article at activity 4.2.1 is only partly inserted in this document (6 out of 26 pages). The 

full article is available separately.  
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Overview of Activities per Unit 

Unit No: 4 Graphic Design in Marketing for Industry 4.0 
 

No Name of Activity Basic Knowledge Skills 
Responsibility & 

Autonomy 

Time 

(h) 

Subunit No: 4.1 Illustrating Industry 4.0 

4.1.1 
Principles of industry 4.0 - Industry 4.0 elements 

necessary for following 
actvities 

  
1 

4.1.2 

Introduction to the topic of 
infographics 

- elements of infographics - create 1 type of infographic 
suitable for industry 4.0  

- use creative approaches to 
illustrate complex 
information suitable for 
internal and external 
marketing 

0,5 

4.1.3 
Best practice examples of 
infographics 

- elements of infographics - illustrate the principles of 
industry 4.0 using 
infographics  

 
1 

4.1.4 

Infographics and industry 4.0 
(exercise) 

- principles of industry 4.0 
elements of infographics 

- create at least 3 different 
types of infographics 
suitable for specific kinds of 
content 

- identify new potential fields 
for cooperation with 
companies from a 
manufacturing sector 
develop strategies to break 
down and illustrate complex 
information or quantitative 
data 

 
 
 

1 
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No Name of Activity Basic Knowledge Skills 
Responsibility & 

Autonomy 

Time 

(h) 

Subunit No: 4.2 Building a Brand and Engaging Customers 

4.2.1 

Principles of marketing - the importance of active 
customer participation 

- elements of internal and 
external marketing  

  

1 

4.2.2 
Principles of corporate 
identity 

- elements of internal and 
external marketing 

  
0,5 

4.2.3 
Principles of brands and logos - elements of internal and 

external marketing 

  
0,5 

4.2.4 

Teaching case brand, ci and 
logo for industry 4.0 

- principles of industry 4.0  
- the importance of active 

customer participation  

- create at least 3 different 
types of infographics 
suitable for specific kinds of 
content                  

- illustrate the principles of 
industry 4.0 using 
infographics           

- create an unique brand 
including logo and 
Corporate Identity (CI) 

- identify new potential fields 
for cooperation with 
companies from a 
manufacturing sector        

- use creative approaches to 
illustrate complex 
information suitable for 
internal and external 
marketing 

2 

4.2.5 
Introduction trends in 
marketing 

- elements of internal and 
external marketing 

- basics of neuromarketing 

  
1,5 

4.2.6 
Marketing Strategy (teaching 
case) 

- elements of internal and 
external marketing 

- create an unique brand 
including logo and 
Corporate Identity (CI) 

 
1 

4.2.7 

Communication channels 
overview 

 - use at least 2 
communication channels to 
engage with customers 
including CTAs (Call To 
Action) 

 
 

- develop strategies to break 
down and illustrate complex 
information or quantitative 
data 1 
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No Name of Activity Basic Knowledge Skills 
Responsibility & 

Autonomy 

Time 

(h) 

Subunit No: 4.3 Evolving Employees 

4.3.1 

Internal education (teaching 

case) 

 - adopt innovative approaches 

in further education of 

employees using the 

competences acquired in 

the field of graphic design 

or CCI in general 

- identify new potential fields 

for cooperation with 

companies from a 

manufacturing sector  
2 

4.3.2 

Internal communication and 

industry 4.0 (teaching case) 

- principles of industry 4.0 - use at least 2 
communication channels to 
engage with customers 
including CTAs (Call To 
Action)                   

- adopt innovative approaches 
to enhance internal 
communication processes 
and information flow using 
the competences acquired 
in the field of graphic 
design or CCI in general 

- identify new potential fields 
for cooperation with 
companies from a 
manufacturing sector  

2 
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Unit 4: Graphic design for marketing in industry 4.0 

Subunit 4.1: Illustrating industry 4.0 

Activity 4.1.1: Principles of industry 4.0 

Learning 

Outcomes 

 

Knowledge Skills Responsibility and Autonomy 

 Principles of industry 

4.0 necessary for the 

following activities 

  

Type of activity  

 

☒ PDF 

☐ PPT 

☐ Image/Infographic 

☒ Video  

 

☒ Test/Quiz 

☐ Game 

☐ Other (specify) 

___________________________________ 

Duration 60 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

A short introduction (or refreshment if you have accomplished Unit 1 already) to the 

topic Industry 4.0 with the help of a worksheet and 3 short Youtube videos. At the end of 

the theoretical input you can do a brief self assessment. 

 

Industry 4.0 is one of the most significant developments in this decade. In all 

economically developed countries, the trend is towards Industry 4.0. For this reason, the 

basics of this thinking model are presented here with the help of short videos. 

 

1. Read the handout about industry 4.0 

2. Watch the 3 videos about industry 4.0 

3. Do the self-assessment „Basics of industry 4.0“  
 

Assessment Multiple choice self-assessment (to be implemented as Moodle Activity) 

4.1.1_02_Principles of industry 4.0_multiplechoice.docx 

Resources Handout:  

4.1.1_01_Principles of industry 4.0_handout.pdf 

Videos:  

https://www.youtube.com/watch?v=EV1Ygw6_rCs 

https://www.youtube.com/watch?v=v9rZOa3CUC8 

https://www.youtube.com/watch?v=Bo2bu3C6xW8 

Further reading Klaus Schwab: The fourth industrial revolution. 2017. ISBN: 978-0241300756 
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4.1.1_01_Principles of industry 4.0_handout .pdf 

(text only, full pdf available separately) 

What is Industry 4.0?  

(translated from German to English from:  

https://www.plattform-i40.de/PI40/Navigation/DE/Industrie40/WasIndustrie40/was-ist-industrie-

40.html [21.06.2019]) 

Introduction 

"Screws communicate with assembly robots, self-propelled fork-lift trucks store goods on high 

shelves, intelligent machines independently coordinate production processes. People, machines and 

products are directly interlinked: the fourth industrial revolution has begun. 

Industry 4.0 refers to the intelligent networking of machines and processes in the industry with the 

help of information and communication technology. There are many ways for companies to use 

intelligent networking. The possibilities include, for example: 

 Flexible production: Many companies involved in the manufacture of a product are involved 

in the development of a product step by step. Digitally networked, these steps can be better 

coordinated and the utilization of the machines better planned. 

 

 Convertible factory: Production lines will be built in modules in the future. They can be quickly 

assembled for a task. Productivity and efficiency are improved, individualized products can be 

produced in small quantities at affordable prices: 

 

 Customer-centric solutions: consumer and producer move closer together. The customers 

themselves can design products according to their wishes - for example, elements of sneakers 

themselves can be designed and adapted to the individual foot shape. At the same time, smart 

products that are already delivered and in use can send data to the producer. With the usage 

data, the producer can improve his products and offer the customer novel services. 

 

 Optimized logistics: Algorithms calculate ideal delivery routes, machines independently report 

when they need new material - the smart networking enables an optimal flow of goods. 

 

 Use of data: Data on the course of production and the condition of a product are combined 

and evaluated. Data analysis provides guidance on how to make a product more efficiently. 

More importantly, it's the foundation for completely new business models and services. For 

example, lift manufacturers can offer their customers "predictive maintenance": elevators are 

equipped with sensors that continuously send data about their condition. Wear can be 

detected and corrected before it leads to the failure of the elevator. 

 

 Resource-efficient circular economy: products are considered data-driven over their entire life 

cycle. Even in the design, it is determined in which form the materials can be recycled. 

https://www.plattform-i40.de/PI40/Navigation/DE/Industrie40/WasIndustrie40/was-ist-industrie-40.html
https://www.plattform-i40.de/PI40/Navigation/DE/Industrie40/WasIndustrie40/was-ist-industrie-40.html
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Talking about Revolution: What's new about Industry 4.0? 

Since the 1970s, information technology has moved into business. Desktop PCs, the use of office IT 

and the first computer-aided automation revolutionized the industry. For Industry 4.0, it is not the 

computer that is the central technology, but the Internet. Digitalization of production is gaining a new 

quality with global networking across company or national borders: the Internet of Things, machine-

to-machine communication and manufacturing facilities that are becoming ever more intelligent are 

heralding a new era - the fourth industrial revolution, Industry 4.0.   

On the way to Industry 4.0: What else needs to be done? 

Implementing Industry 4.0 is a complex project: the more processes the economy digitizes and 

networks, the more interfaces are created between different actors. Uniform norms and standards 

for different industrial sectors, IT security and data protection play an equally central role as the legal 

framework, the changes in education and work, the development of new business models and the 

necessary research. All of these topics are dealt with by the experts of Platform Industrie 4.0 in six 

working groups. How the global, digital ecosystems of the future can be shaped is shown by the 

mission statement 2030 for Industry 4.0. It emphasizes sovereignty, interoperability and sustainability 

as central guidelines. " 

4.1.1_02_Principles of industry 4.0_multiplechoice.docx 

(text only, docx available separately, questions for moodle activity) 

(correct answers are highlighted) 

1. Pick the correct statement:  

a. The central technology of industry 4.0 is to build up faster internal networks 
b. The central technology of industry 4.0 is the computer. 
c. The central technology of industry 4.0 is the internet. 

 

2. Pick the correct statement: 

a. Since the 1960s, information technology has moved into business. 
b. Since the 1970s, information technology has moved into business. 
c. Since the 1980s, information technology has moved into business. 

 

3. Which of the following would be a possible field of application of the principles of industry 

4.0? Pick the correct statement(s).  

a. Flexible production 

b. Convertible factory 

c. Customer-centric solutions 

d. Optimized logistics 

e. Use of data 

f. Resource-efficient circular economy 

g. All of the above 
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4. Pick the correct statement: 

a. The term 4th industrial revolution was first introduced by Klaus Schwab. 

b. The term 4th industrial revolution was first introduced by Klaus Kuno Pümpin. 

c. The term 4th industrial revolution was first introduced by Fredmund Malik. 

 

5. Pick the correct statement: 

a. The second indutrial revolution was initiated by mass production. 

b. The second indutrial revolution was initiated by steam. 

c. The second indutrial revolution was initiated by computers. 

 

6. Pick the correct statement: 

a. It took 1 month until Pokemon-Go had 100 million users. 

b. It took 1 year until Pokemon-Go had 100 million users. 

c. It took 6 month until Pokemon-Go had 100 million users. 

 

7. Pick the correct statement: 

a. Industry 4.0 requires no structures. 

b. Industry 4.0 requires deeper structures. 

c. Industry 4.0 requires flatter structures. 
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Unit 4: Graphic design for marketing in industry 4.0 

Subunit 4.1: Illustrating industry 4.0 

Activity 4.1.2: Introduction to the topic of infographics 

Learning 

Outcomes 

 

Knowledge Skills Responsibility and Autonomy 

 Elements of 

infographics 

 Create 1 different type of 

infographics suitable for 

specific kinds of content 

 Use creative approaches  to 

illustrate complex information 

or quantitative data 

Type of activity  

 

☐ PDF 

☐ PPT 

☒ Image/Infographic 

☐ Video  

 

☐ Test/Quiz 

☐ Game 

☒ Other (specify): Creating an infographic 

about specific content 

Duration 30 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

In a basic introduction, a brief overview of the subject of infographics should be given. 

This input serves to introduce the learner to the matter of infographics. 

 

1. Read the internet article about infographics 

2. Select the most important 3 points of the internet article about infographics 

3. Create an infographic with the 3 most important points of the article 

 

Assessment Voluntary upload of infographic about the article as JPG or PDF. 

Resources Online article:  

https://en.wikipedia.org/wiki/Infographic 

 

Any kind of graphic program (e.g. Adobe Photoshop, Gimp, Illustrator, etc.), hand-drawn 

sketches are possible too.  

Further reading David Mc Candless: Knowledge is beautiful. 2009. ISBN: 978-0007427925 

 

  

https://en.wikipedia.org/wiki/Infographic
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Unit (Number): 4. Graphic design for marketing in industry 4.0 

Subunit (Number): 4.1 Illustrating industry 4.0 

Activity 4.1.3: Best practice examples of infographics 

Learning 

Outcomes 

 

Knowledge Skills Responsibility and Autonomy 

 Elements of 

infographics 

 Illustrate the principles of 

industry 4.0 using 

infographics 

 

 

Type of activity  

 

☐ PDF 

☒ PPT 

☐ Image/Infographic 

☐ Video  

 

☐ Test/Quiz 

☐ Game 

☒ Other (specify): Online research 

Duration 60 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

As input for this unit, an insight into the topic of infographics is given with a PPP 

(provided as PDF). It deals with the different forms of infographic. 

 

1. View the PP presentation “12 types of infographics” 

2. Search the Internet for the topic: "best practice examples for infographics"  

3. Name 5 concrete Internet sources for the above search topic 

4. Create a PP presentation with 5 good examples of infographics including their 

description 

5. You load up the PP presentation on the platform if you want 

 

Assessment Voluntary upload of PP presentation to the topic of infographics  

Resources PPP as PDF retrieved from https://myforefront.org/sites/default/files/resources/12-

types-of-infographic.pdf  

 

PDF/PPP:  

4.1.2_01_12 Types of Infographics_PPP.pdf 

Further reading  

 

  

https://myforefront.org/sites/default/files/resources/12-types-of-infographic.pdf
https://myforefront.org/sites/default/files/resources/12-types-of-infographic.pdf
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Unit 4: Graphic design for marketing in industry 4.0 

Subunit 4.1: 4.1 Illustrating industry 4.0 

Activity 4.1.4: Infographics and industry 4.0 (exercise) 

Learning 

Outcomes 

(paste the 

appropriate LOs from 

the LOs Matrix) 

 

Knowledge Skills Responsibility and Autonomy 

 Principles of industry 

4.0 

 Elements of 

infographics 

 Create at least 3 different 

types of infographics 

suitable for specific kinds of 

content 

 

 Identify new potential fields 

for cooperation with 

companies from a 

manufacturing sector develop 

strategies to break down and 

illustrate complex information 

or quantitative data 

Type of activity  

 

☒ PDF 

☐ PPT 

☐ Image/Infographic 

☐ Video  

 

☐ Test/Quiz 

☐ Game 

☐ Other (specify) 

___________________________________ 

Duration 

 

60 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

In the last activity of this unit, knowledge about the topic of Industry 4.0 is combined with 

the knowledge of creating infographics. At the end, 3 infographics are to be compiled to 

summarize the most important contents of industry 4.0. 

 

1. Read the text on the theme of the fourth industrial revolution 

2. Select the 3 most important aspects of the topic "fourth industrial revolution" 

3. Create an infographic which represents these 3 aspects 

 

Assessment Voluntary upload of created infographic  

Resources PDF Article: 

4.1.4_01_The fourth industrial revolution.pdf 

 

Any kind of graphic program (e.g. Adobe Photoshop, Gimp, Illustrator, etc.), hand-drawn 

sketches are possible too. 

Further reading  

 

4.1.4_01_ The fourth industrial revolution.pdf 

(inserted PDF, PDF available separately) 
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Unit 4: Graphic design for marketing in industry 4.0 

Subunit 4.2: Building an brand and engaging customers 

Activity 4.2.1: Principles of marketing 

Learning 

Outcomes 

(paste the 

appropriate LOs from 

the LOs Matrix) 

 

Knowledge Skills Responsibility and Autonomy 

 The importance of 

active customer 

participation elements 

of internal and external 

marketing 

  

Type of activity  

 

☒ PDF 

☐ PPT 

☐ Image/Infographic 

☒ Video  

 

☒ Test/Quiz 

☐ Game 

☐ Other (specify) 

___________________________________ 

Duration 60 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

In this introduction to the topic of marketing, a short overview of the classical 

instruments of marketing should be given. 

 

1. Read the article on “Marketing Principles and Process“ written by Brent L. Rollins. 
2. Watch the video "Marketing: An introduction" based on Kotler and Armstrong. 

3. Answer the questions in the test. 

 

Assessment Test  

Resources PDF Article:  

4.2.1_01_Marketing Principles.pdf 

 

Video:  

https://slideplayer.com/slide/4618627/ 

Further reading Gary Armstrong, Philip T. Kotler. Principles of Marketing. 2017. ISBN: 978-1292220178 

 

4.2.1_01_Marketing Principles.pdf  

(inserted PDF, PDF available separately) 

  

https://slideplayer.com/slide/4618627/
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Unit 4: Graphic design for marketing in industry 4.0 

Subunit 4.2: Building an brand and engaging customers 

Activity 4.2.2: Principles of corporate identity 

Learning 

Outcomes 

(paste the 

appropriate LOs from 

the LOs Matrix) 

 

Knowledge Skills Responsibility and Autonomy 

 elements of internal 

and external marketing 

  

Type of activity  

 

☐  PDF 

☐ PPT 

☐ Image/Infographic 

☐ Video  

 

☐ Test/Quiz 

☐ Game 

☒ Other (specify):  Online Research 

Duration 30 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

This activity is a basic introduction to corporate identity. The following tasks can be done:  

  

1. Read the article about corporate identity. 

2. Analyze the companies Apple, RWE, McDonald’s concerning the following:   

- How is the company seen by the customers?  

- What visual elements do you associate with the company?  

- What should be expressed with these visual elements?  

 

Assessment - 

Resources Article on Wikipedia:  

https://en.wikipedia.org/wiki/Corporate_identity   

 

Examples for Analysation: 

Apple: https://www.apple.com/  

RWE: https://www.group.rwe/en  

McDonald’s: https://www.mcdonalds.com/us/en-us.html  

 

Further reading  

 

  

https://www.apple.com/
https://www.group.rwe/en
https://www.mcdonalds.com/us/en-us.html


 

  33 

 

Unit 4: Graphic design for marketing in industry 4.0 

Subunit 4.2: Building an brand and engaging customers 

Activity 4.2.3: Principles of brands and logos 

Learning 

Outcomes 

(paste the 

appropriate LOs from 

the LOs Matrix) 

 

Knowledge Skills Responsibility and Autonomy 

 elements of internal 

and external marketing 

  

Type of activity  

 

☐ PDF 

☐ PPT 

☐ Image/Infographic 

☒ Video  

 

☐ Test/Quiz 

☐ Game 

☒ Other (specify) Online Research 

Duration 30 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

This activity is a basic introduction to brands and logos. The following tasks can be done:   

 

1. Read the article about brands. 

2. Read the article about logos. 

3. Watch the video about the most valuable brands in 2018 on youtube. 

 

Assessment Get a basic knowledge about brands and logos with the help of examples 

Resources Articles  

Logo: https://en.wikipedia.org/wiki/Logo 

Brand: https://en.wikipedia.org/wiki/Brand 

Video:  

https://www.youtube.com/watch?v=gLDRI0OObXA  

 

Further reading  

 

  

https://www.youtube.com/watch?v=gLDRI0OObXA
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Unit 4: Graphic design for marketing in industry 4.0 

Subunit 4.2: Building an brand and engaging customers 

Activity 4.2.4: Brand, CI and logo for industry 4.0 (teaching case) 

Learning 

Outcomes 

(paste the 

appropriate LOs from 

the LOs Matrix) 

 

Knowledge Skills Responsibility and Autonomy 

 principles of industry 

4.0 the importance of 

active customer 

participation 

 create at least 3 different 

types of infographics 

suitable for specific kinds of 

content 

 illustrate the principles of 

industry 4.0 using 

infographics 

 create a unique brand 

including logo and Corporate 

Identity (CI) 

 identify new potential fields 

for cooperation with 

companies from a 

manufacturing sector 

 use creative approaches to 

illustrate complex information 

suitable for internal and 

external marketing 

Type of activity  

 

☒ PDF 

☐ PPT 

☐ Image/Infographic 

☐ Video  

 

☐ Test/Quiz 

☐ Game 

☐ Other (specify) 

___________________________________ 

Duration 120 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

The following unit is about applying the previously learned knowledge in a concrete case 

study. The basis for this case study is a fictitious company that deals with the 

presentation of difficult technical issues in companies. 

 

1. Read the complete teaching case enclosed. 

2. Finish the tasks mentioned in the teaching case: 

- Develop a logo considering the requirements mentioned 

- Develop an additional 5 elements that describe the brand of this company. 

- Develop 3 concrete statements that make up the corporate identity of this 

company and present them in an infographic.  

3. If you like to share your work, upload them to the platform.  

 

Assessment Voluntary upload of a PDF including the elements developed in the teaching case.  

Hand-drawn sketches are possible too and can be uploaded as JPG or PDF.  

Resources PDF: 

4.2.4_01_BrandCILogo_teachingcase.pdf 

Further reading  
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4.2.4_01_BrandCILogo_teachingcase.pdf  

(text only, PDF available separately) 

Indroduction 

The following unit is about applying the previously learned knowledge in a concrete case study. The 

basis for this case study is a fictitious company that deals with the presentation of difficult technical 

issues in companies. 

Description of the situation 

Your company 

Your company is a specialized advertising agency that deals with the simple presentation of difficult 

issues. The company employs 10 staff. The technical equipment is up to date and enables the 

implementation of all possible solutions. Although the company is considered to be very innovative, 

it is becoming increasingly difficult to find suitable employees. In addition, the pressure of the 

competition is increasing, which has already tried several competitors to copy the services. 

Target groups 

The target groups of the company are primarily companies in the manufacturing sector. Lately, you 

have increasingly focused on graphic representations and solutions in the area of Industry 4.0. You 

definitely want to be part of this trend. 

Tasks 

Your new project 

A new customer, the DYNA SEAL GmbH, a manufacturing company that deals with the production of 

seals for high-pressure lines in the 3D printing process, wants to completely redesign its market 

presence. So far, the company has been very traditionally oriented and would like to be seen as an 

innovative manufacturer in the future. The first step is to redevelop the corporate identity, the 

brand and the logo. 

Your tasks 

Next week you will have the opportunity to give a presentation of your first suggestions. The 

following general conditions or key points must be observed:  

 The company wants to be perceived as an innovative company.  



 

  36 

 

 The company wants to be a young company.  

 The elements of the Industry 4.0 theme must be present in any case.  

 The visual elements must express technical competence.  

 The corporate identity, the brand and the logo should be suitable for an international 

market presence.  

The following specific tasks have to be done:  

1. Develop a logo for the company, which takes into account all the above conditions and key 

points. 

2. Develop an additional 5 elements that describe the brand of this company. 

3. Develop 3 concrete statements that make up the corporate identity of this company and 

present them in an infographic.  
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Unit 4: Graphic design for marketing in industry 4.0 

Subunit 4.2: Building an brand and engaging customers 

Activity 4.2.5: Introduction trends in marketing 

Learning 

Outcomes 

(paste the 

appropriate LOs from 

the LOs Matrix) 

 

Knowledge Skills Responsibility and Autonomy 

 elements of internal 

and external marketing 

 basics of 

neuromarketing 

  

Type of activity  

 

☐ PDF 

☐ PPT 

☐ Image/Infographic 

☒ Video  

 

☐ Test/Quiz 

☐ Game 

☒ Other (specify) Online Research 

Duration 90 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

The following unit deals with the topic of trends in marketing. For this purpose, current 

examples are presented. A major trend in marketing is neuromarketing. This trend will be 

discussed in more detail.   

Do the following tasks: 

 

1. Check out the YouTube video on topic marketing trends 2019. 

2. Go to the internet pages about marketing trends and read the article. 

 From your perspective, present the 3 most important marketing trends with 

the help of an infographic. 

 

3. Watch the two YouTube videos about neuromarketing. 

4. Read the article about good examples of neuromarketing. 

 Create an infographic on any topic from your work using the principles of 

neuromarketing. 

 

Assessment Voluntary upload of the created infographics 

Resources Videos: 

Marketing trends:  

https://www.youtube.com/watch?v=O3MC4JCu4vM  

Neuromarketing:  

https://www.youtube.com/watch?v=hMkkVCQdoa4  

https://www.youtube.com/watch?v=ZbkYV6aXdc0  

 

Marketing trends: 

https://digitalmarketinginstitute.com/blog/8-digital-marketing-trends-to-watch-out-for-

in-2019  

https://www.forbes.com/sites/forbesagencycouncil/2019/01/15/11-trends-that-will-

shape-marketing-in-2019/#4830e5a336a6 

 

https://www.youtube.com/watch?v=O3MC4JCu4vM
https://www.youtube.com/watch?v=hMkkVCQdoa4
https://www.youtube.com/watch?v=ZbkYV6aXdc0
https://digitalmarketinginstitute.com/blog/8-digital-marketing-trends-to-watch-out-for-in-2019
https://digitalmarketinginstitute.com/blog/8-digital-marketing-trends-to-watch-out-for-in-2019
https://www.forbes.com/sites/forbesagencycouncil/2019/01/15/11-trends-that-will-shape-marketing-in-2019/#4830e5a336a6
https://www.forbes.com/sites/forbesagencycouncil/2019/01/15/11-trends-that-will-shape-marketing-in-2019/#4830e5a336a6
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Good examples of neuromarketing:  

https://www.jeffbullas.com/examples-of-neuromarketing/  

Further reading Hans Georg Häusel. Emotional boosting. 2012. ISBN 978-3-648-02944-2 

 

  

https://www.jeffbullas.com/examples-of-neuromarketing/


 

  39 

 

Unit 4: Graphic design for marketing in industry 4.0 

Subunit 4.2: Building an brand and engaging customers 

Activity 4.2.6: Marketing Strategy (teaching case) 

Learning 

Outcomes 

(paste the 

appropriate LOs from 

the LOs Matrix) 

 

Knowledge Skills Responsibility and Autonomy 

 elements of internal 

and external marketing 

 create a unique brand 

including logo and Corporate 

Identity (CI) 

 

Type of activity  

 

☐ PDF 

☒ PPT 

☐ Image/Infographic 

☐ Video  

 

☐ Test/Quiz 

☐ Game 

☐ Other (specify) 

___________________________________ 

Duration 60 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

The following unit is about applying the previously learned knowledge in a concrete case 

study. The basis for this case study is a fictitious company that deals with the 

presentation of difficult technical issues in companies. 

 

1. Read the complete teaching case enclosed. 

2. Finish the tasks mentioned in the teaching case: 

- Develop 5 marketing ideas that meet the requirements of the fictional case. 

- Create a PP presentation that presents these 5 points. 

3. If you like to share your work, upload them to the platform.  

 

Assessment Voluntary upload of a PDF or PPP.  

Resources PDF: 

4.2.6_01_Marketing Strategy_teachingcase.pdf  

Further reading  
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4.2.64_01_MarketingStrategy_teachingcase.pdf  

(text only, PDF available separately) 

Indroduction 

The following case study is a continuation of the case study from activity 4.2.4 (Brand, CI, Logo). You 

have successfully developed a CI, a logo and basic elements of a brand for the company DYNA SEAL 

GmbH. The next step is to develop ideas for a marketing strategy. 

Description of the situation 

Your company 

Your company is a specialized advertising agency that deals with the simple presentation of difficult 

issues. The company employs 10 staff. The technical equipment is up to date and enables the 

implementation of all possible solutions. Although the company is considered to be very innovative, 

it is becoming increasingly difficult to find suitable employees. In addition, the pressure of the 

competition is increasing, which has already tried several competitors to copy the services. 

Target groups 

The target groups of the company are primarily companies in the manufacturing sector. Lately, you 

have increasingly focused on graphic representations and solutions in the area of Industry 4.0. You 

definitely want to be part of this trend. 

Tasks 

Develop ideas for a marketing strategy 

Your new customer, DYNA SEAL GmbH, a manufacturing company that deals with the production of 

seals for high-pressure lines in the 3D printing process, has taken the first step towards a successful 

market appearance with your help. The basic elements of a brand, as well as the CI and logo are 

present (Activity 8). Now it's about developing ideas for a marketing strategy. Recall the results of 

Activity 8 again. Build your marketing strategy on these results. 

 

Your tasks 

You need to present the first ideas for the new marketing strategy next week.  

The following basic conditions or key points from Activity 8 must also be observed: 
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 The company wants to be perceived as an innovative company. 

 The company wants to be a young company. 

 The elements of the Industry 4.0 theme must be present in any case. 

 The marketing ideas must express technical competence. 

 The marketing ideas should be suitable for an international market presence. 

 

In addition, the following points should be noted:  

 

 The marketing ideas should be based on current trends in marketing.  

 Your knowledge in the field of neuromarketing should also be included in the marketing 

ideas. 

 

 The following specific tasks have to be done: 

 

1. Develop 5 marketing ideas that meet all the above conditions and key points. 

2. Create a PP presentation that presents these 5 points. 
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Unit 4: Graphic design for marketing in industry 4.0 

Subunit 4.2: Building an brand and engaging customers 

Activity 4.2.7: Communication channels overview 

Learning 

Outcomes 

(paste the 

appropriate LOs from 

the LOs Matrix) 

 

Knowledge Skills Responsibility and Autonomy 

  Use at least 2 

communication channels to 

engage with customers 

including CTAs (Call To 

Action) 

 Develop strategies to break 

down and illustrate complex 

information or quantitative 

data 

Type of activity  

 

☐ PDF 

☐ PPT 

☐ Image/Infographic 

☒ Video  

 

☐ Test/Quiz 

☐ Game 

☒ Other (specify) Online Research 

Duration 60 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

Communication with customers is one of the most important things in marketing. In this 

unit you will learn the basic possibilities for communication with customers. In addition, 

the use of CTAs (Call For Action) is discussed. 

 

1. Read the input on the website “communication channels”. 
2. Watching the videos about CTA examples. 

3. Develop 3 examples for CTAs you can use in your work. 

 

 

Assessment Voluntary upload of CTAs developed in this taks.  

Resources Article: 

Communication channels:  

https://masterful-marketing.com/marketing-communications-channel-strategy/  

Videos: 

https://www.youtube.com/watch?v=9iB7xaYCdOk  

https://www.youtube.com/watch?v=fMLyrcPUGxk  

https://www.youtube.com/watch?v=i1rjOX1Gibw  

Further reading  

 

  

https://masterful-marketing.com/marketing-communications-channel-strategy/
https://www.youtube.com/watch?v=9iB7xaYCdOk
https://www.youtube.com/watch?v=fMLyrcPUGxk
https://www.youtube.com/watch?v=i1rjOX1Gibw
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Unit 4: Graphic design for marketing in industry 4.0 

Subunit 4.3: Evolving Employees 

Activity 4.3.1: Internal Education (teaching case) 

Learning 

Outcomes 

(paste the 

appropriate LOs from 

the LOs Matrix) 

 

Knowledge Skills Responsibility and Autonomy 

  Adopt innovative 

approaches in further 

education of employees 

using the competences 

acquired in the field of 

graphic design or CCI in 

general 

 Identify new potential fields 

for cooperation with 

companies from a 

manufacturing sector 

Type of activity  

 

☒ PDF 

☐ PPT 

☐ Image/Infographic 

☐ Video  

 

☐ Test/Quiz 

☐ Game 

☐ Other (specify) 

___________________________________ 

Duration 120 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

The following unit is about applying the previously learned knowledge in a concrete case 

study. The basis for this case study is a fictitious company that deals with the 

presentation of difficult technical issues in companies. 

 

1. Read the complete teaching case enclosed. 

2. Finish the tasks mentioned in the teaching case 

3. If you like to share your work, upload them to the platform.  

 

Assessment Voluntary upload of a PDF or PPP. 

Resources PDF: 

4.3.1_01_InternalEducation_teachingcase.pdf  

Further reading  
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Unit 4: Graphic design for marketing in industry 4.0 

Subunit 4.3: Evolving Employees 

Activity 4.3.2: Internal communication and industry 4.0 (teaching case) 

Learning 

Outcomes 

(paste the 

appropriate LOs from 

the LOs Matrix) 

 

Knowledge Skills Responsibility and Autonomy 

 principles of industry 

4.0 

 Use at least 2 

communication channels to 

engage with customers 

including CTAs (Call To 

Action) 

 Adopt innovative 

approaches in further 

education of employees 

using the competences 

acquired in the field of 

graphic design or CCI in 

general 

 Identify new potential fields 

for cooperation with 

companies from a 

manufacturing sector 

Type of activity  

 

☒ PDF 

☐ PPT 

☐ Image/Infographic 

☐ Video  

 

☐ Test/Quiz 

☐ Game 

☐ Other (specify) 

___________________________________ 

Duration 

 

120 minutes 

Activity 
(to be inserted into 

Moodle and seen by 

learners) 

The following unit is about applying the previously learned knowledge in a concrete case 

study. The basis for this case study is a fictitious company that deals with the 

presentation of difficult technical issues in companies. 

 

1. Read the complete teaching case enclosed. 

2. Finish the tasks mentioned in the teaching case 

3. If you like to share your work, upload them to the platform.  

 

Assessment Voluntary upload of a PDF or PPP. 

Resources PDF: 

4.3.2_01_InternalCommunication_teachingcase.pdf  

Further reading  

 


